BYSCOTT
MecLovo
WITH
BOB LAPPAN
LETTERING

B esides being a cheerful reminder of our
youth, comics are a serious economic
and intellectual force that circulates millions
of books and serials each year. So we
asked comics artist Scott McCloud, author of
Understanding Comics (Kitchen Sink Press,
1993), to take a closer look at both the
medium and the marketplace and explain it
all to us and to do so in the unique visual
language of the comics page itself.

THE WORD

"COMIC S "
HAS LONG BEEN
ASSOCIATED WITH
CHILDREN...

o FUNNY
ANIMALS' ...

£

o ADOLESCENT

MALE FANTASY..

L JNE BN BN SEN BN

. 8IG DOTS...

COMICS IS

A VESSEL
WHICH CAN

HOLD ANY
NUMBER OF
/DEAS

AND
/MAGES.

SEPARATE COMICS
FROM ITS OFTEN
DISREPUTABLE
CONVTZENTS AND
WE CAN BEGIN
TO GAUGE--

..BUT
THERE'S A
|\ REvoLy7zroy
GOING ON 1IN
COMICS.

-~-THE

POTENTIAL
OF AN
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AT ITS S/MPLEST, COMICS IS JUST Y/SUAL ART /N SEQRUENCE. [ s 1s MOT
A RECENT
INVVENTTON.

CorCS.

NO7 comics.

NOR 1S THE
{ COMIC A BYPRODUCT
{ OF ELUROPEAN

EUROFPEAN
BROADSHEETS LIKE

THIS DATE BACK OVER )
FIVE HUNPRED
YEARS.”

E’ (-4
EARLY cope STRIP
(BERKELEY: U. OF CAL
PRESS, 1973 » FOR
MUCH MORE ON
SUCH BROARDSHEETS.

V5o e e e~ A~ \\‘§

& Z — AN \\\
7
//i.

4

’

..AND MAYBE AS OLD AS ART ITSELF

cCOMICS 1S
QVER X 000

\\‘ﬂ\ ‘ ‘q = [
. N N - ~ , ///'
\\\ b Qﬁf‘l‘ /// )I}/Q
oA ES | V20Y%
S == X277
YET MANY THINK .AND, LIKE O7HER IN JAPAN, WHERE SUCH A STIGMA 1S ABSEN7, COMICS IS
OF COMICS AS A "INDIGENOUS" ARTS A TRUE MASS MEDIUM, SELLING &/LLIONS OF UNITS TO
20T CENTURY IN AMERICA, COMICS YOUNG AND OLD ALIKE, AND OFFERING A VARIETY OF
AMERICAN FIGHTS AN UPHILL STYLES, FORMATS AND GENRES.
JIVVENTION... BATTLE FOR
3 RESPECT AND
) UNDERSTANDING.
w¥evel P -
w ‘
NM5% ¢
SR
N
LY o) <l ]
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BIOGRAPHY

ROMANCE

BLANK
VERSE

EPIC
POETRY

SOCIAL
ALLEGORY

ADAPTATIONS
STREAM

‘ )
SEQUENTIAL
ART

HORROR
SURREALISM

HISTORICAL
FICTION
FOLK TALES

EROTICA
MYSTERY

RELIGIOUS
TOPICS

OF CONSCIOUSNESS
SATIRE

POTENTIAL OF
COMICS 1SN'T TIED
TO ANY KIND OF
MATERIALS OR
7OOLS...

... OR
ANY SINGLE

; ..OR
o ANY SCHOOL
- OR §7TXLE
OF ART.

NS

SOME HAVE SEEN
THIS AND PUSHED
THE BOLNDARIES OF
corvics, LIKE ART
SPIEGELMAN -~

-~ MAURICE

e SENDAK -~

--OR £DWARD
GOREY -

WHY, 7HA7'S
NQT COMICS,
MABEL. THAT THERE'S

--BUT AS LONG AS SUCH
WORKS ARE §EGREGATELD FROM
OTHER COMICS, THE PUBLIC
PERCEPTION OF COMICS MAY
NEVER CHANGE.

A "GRAPHIC NOVELT”

COMICS 1S LIKE ANY OTHER MEDIUM
OF COMMUNICATION ~-A BY PRODUCT
OF OLR INABILITY TO COMMUNICATE
DIRECTLY FROM M/ND 70 MINL.

S

EACH MEDIUM ( THE TERM COMES
FROM THE LATIN WORD MEANING
"MIDDLE") SERVES AS A BRIDGE
BETWEEN MINDS.

SPOKEN WORD

MEDIA CONVERT
THOUGHT INTO
FORMS THAT CAN
TRAVERSE THE
PHYSICAL WORLD

Q apc ©

WRITTEN WORD

AND THEN BE
RECONVERTED
BY ONE OR
MORE SENSES
BACK INTO
THOUGHTS.

STIL

CINEMA
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AND AS WITH
IN COMICS THE CONVERSION USUALLY | : ANY QTHER FORM,
FOLLOWS A PATH FROM M/ND TO XAND | THE Q/ALI7TY
TO PAPER TO £YE TO MIND... : OF THE IDEAS
RECEIVED IS UP
TO BOTH CRFATOR
AND ALD/ENCE.

» »ﬂgp@»@

BUT COMICS --SUCH AS THE RELATIONSHIP --THE EXPRESSIVE POWER
HAS MANY BETWEEN 77ME AND SPACE OF DIFFERENT L/NE-STYLES--
UNIQUE QUALITIES ON THE COMICS PAGE-
WELL WORTH e
UNDERSTANDING -

5| &

ve >

( [

anan

> s
NS

COMICS 15 OFTEN THOUGHT OF AS THE JOINING
OF 70 ART FORMS: JWRITING AND DRAWING.

BUT WHAT
HAPPENS BETWEEN
PANELS ISN'T ABOUT
ETTHER, 1T'S ABOUT

e e % o ;;Z”’“{\

S—" S—————"

-~AND MOST IMPORTANTLY, THE
INTENSE ALDIENCE PARTIC/PATION
OCCURRING BETWEEN PANELS.

AND WHEN WORDS AND PICTURES D@ INTERACT IN COMICS, WORDS, AFTER ALL,
THERE /S NO WALL OF SEPARATION, BUT RATHER A cum7avedi?| | DID EVOLVE FROM
FROM RESEMEBLANCE TO ABSTRACTION. PICTURES,
< WE'VE ALL NOTICED
THE FAMILY

RESEMBLANCE.

7

COMICS CREATORS UNDERSTAND THAT THE FULL RANGE OF
VISUAL JICONOBRAPHY IS AT THEIR FINGERTIPS AND I |
WORDS AND PICTURES ARE JUST TWO SIDES OF THE SAME COIN, «
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. o Television

[ written Word

Theatre
<: Spoken\ord
’"<5 Song
= Eilm

Now get

ready for
the Family
REUNION.

| &

B Visual Revolution 2001 4

THE GENERATION OF AMERICANS FIRST
RAISED ON 7ELEV/S/OV POSED SOME
DIFFICULT CHALLENGES TO BOOKSELLERS.

/// e e
? BUT THAT GENERATION'S

A CHILDREN OFFER SOME :
/;// EXC/TING POSSIB/LITIES” F 8
W/// = ERRe
aon = N
7 - 2
Gl ")

7 @QSQ‘, @@

CHILDREN RAISED ON COMIC BOOKS
AND COMPUTERS WILL BE QL/7E
COMFORTATLE WITH THE WRITTEN
WORD, THEY WILL SEE LITERACY AS
A MEANS TO AN £ND.

BUT THEY WILL BE

| VISCALLY

LITERATE AS

7,
D/// -
e % THE WALL
AP THAT SEPARATES
s WORDS FROM
TS PICTURES 1S
NS CRUMBLING FAST
ZIN AND ABOUT TO
L] g//"- - FALL.
i St
(7 - T
. Ty -
(>~

ZAN BALLANTIVE
HAS BEEN SAYING THIS

FOR YEARS.
CHECK 17 OL/ T

"THE
YOUNG TODAY
ARE FAR MORE
INTELLIGENT
AND BETTER
IVFORMED
THAN T WAS
AT THEIR
= AGE."”

"THEY HAVE AN IMMENSE =
INVENTORY OF Y/SUAL IMACES.
THEIR V/ASUAL LITERACY IS THE
IMPORTANT THING. IT DOESN'T
V877 LITERARY LITERACY,
IT ENCOURAGES 1T." =
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| BY USING POWERFUL VISL/ALS,

"ESTABLISHED AUTHORITIES
HAVE YET TO UNDERSTAND
THAT MORE SOULS ENTERING
A BOOKSTORE TODAY HAVE BEEN
TRAINED BY cOM/C FOOKS AND 7 7 \| THE BOOKS )
THE 7USE THAN BY THE % I N seveceep:
PRINTED PAGE " “ \Y Sshutnhai

e

<{!
! =
g ’ T <

A

"WHENEVER

BOOKS /
EFFECTIVELY |,
USE VISUALS, [/,

AMERICAN BOOKSELLERS HAVE TAKEN
AN ACTIVE ROLE IN THIS SUCCESS--

T,
&

~——

A

EATLBSIVE INPUSTRY GROWTH.
o

-~-WHILE THE VISUAL REVOLUTION

HAS BROUGHT COMICS RETAILERS
=
N

/,/// > %‘}/j
<=
b
& TN
S £ :
2: E\EEZI' Y L "
it \
A0 = 1
DESPITE THEIR TRADITIONAL RELIANCE ON ADOLESCENT AS THE MODERN .. A BASE NOT
MALES, A GROWING NUMBER OF TODAY'S COMICS DEAL IN COMIC BOOK ENTERS DRAWN FROM
A WIDE WORLD OF GENVRES AND S7¥ZES. MALE AND FEMALE ADULTHOOL, 1T'S FLEETING TRENVDS
ARTISTS FROM SEVERAL CGENERATIONS AND DIyERSE THIS MEWY BREED OR SHALLOW
BACKGROLNDS ARE BELVILL TION/IZING CON/CS. OF COMIC THAT SPECLLATION
CAN SERVE AS A BUT FROM THE
AS COMICS FOUNDATION FOR MOST ENDURING
FANS HAVE A VAST AND 20YAL STRENGTH OF THE
GROWN IN THE CLSTOMER BASE... BOOKSELLER--
e s READING
HAVE GROWN KEADING.
WITH THEM.
EL B 17
e
geir ool | -«
VAN - ’y/’ T
‘ //,Vz /\‘/” N NG q
fi A
7 [4 X /<
u e
117
\ “
)
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HAS PREPARED A LIST
OF RECOMMENDED TRADE
\ PAPERBACK COMICS TO

PUBLISHERS WEEKLY

ACCOMPANY THIS

THESE TITLES CAN BE THE S7ARTING FOINT

FOR A MODEST COMICS SEC7/ON. THIS SMALL

STEP IS A W/7AL ONE 1F COMICS IS TO CONTINUE ¢
TO GROW AND MATURE.

AT

N

1 /7

DON'T EXPECT M/RACLES AND NEITHER SHOULD YOU,
BUT THERE'S A GENERATION ON THE WAY THAT
MAY YET PROVIDE A MIRACULOUS RESOURCE -~

ARTICLE, , ‘
: | ANYWAY, <
- ; l SPIEGELMAN'S OVA
2 s MALS NEVER ¢
= ; D/D BELONG o ”
S IN "HUMOR". o>’ ] 14 e s
J ~ ) Tt - :
= | il c3 =
= = 8 o : ‘
R UH S ) 2 . OR "SCIENCE
3;(3 f = ﬁﬂﬂ mmnm FICTION!
il < 2 -
LIKE Avoro gooks,| | AND MAYBE A LITTLE Puszic EDUcATION YOU MAY WANT TO LEARN MORE NI~
COMICS HAVE A MIGHT BE NECESSARY, BUT ISN'T THAT WHAT ABOUT THE NEW COMICS, ALSO. THE }--
STRONG LINK TO RECRUITING CUSTOMERS 1S ALL ABOUT? TITLES PW HAS SELECTED PROVIDE
?ggzg/rgg/}//xge '} 7 v o SOME FEASC/NVATING READING. /-
KS, '
R ey Ao | | BOYKS / a7 \‘K Al =
SEPARATE FORM — s NS — ]
OF COMMUNICATION, | === [/ NGOG/ || = -]
NEEDING SPEC/AL T > Al ]
ATTENTION. =NV Na= b
D—"—:-'—‘)}ﬂ—/l = G 2 5 ]
[ Ll = 7
=P (ElalEVas .
COMICS | el n [k
== e HMM, / b
/\= - - = (] ~( \Q ]
THOSE OF LIS ON THE ZRODIYCITON END OF COMICS --AND SOMEONE

F N

1990

2,000

o

—————

i

2010

2020

2030 204

1S GOING TO MAKE
A FORTUNE QUT
. ‘THERE—-' g

--A$ AMERICA
WAKES UP TO
THE POTENTIAL
OF PUTTING ONE
. PICTURE-- s

SCOTT M=CLOUD IS
THE AUTHOR/ARTIST
OF L/NDERSTANIING
coMics FROM
KITCHEN SINK PRESS
(FORMERLY 7UNDRA)
NOW AVAILABLE AT
FINER 90, STORES
EVERYWHERE,
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